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24 Online Marketing Strategies
to Grow Your Reader List

Welcome, indie fiction authors!

This workbook is designed to help you grow your email list using proven strategies
tailored specifically for your market.

Whether you're just starting out or looking to expand your reach, these strategies
will provide you with actionable steps to connect with your readers and build a loyal

following.

How to use this guide:

Step 1. Read through the entire guide once and mark the strategies that resonate
the most with you (and feel free to cross-out the ones that don’t!)

Step 2. Pick 1-2 of the ones that are the easiest and fastest for you to implement.
Step 3. Once those are working, pick 1-2 more and rinse and repeat.

Step 4. Implement 3-6 strategies consistently for consistent growth.
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Strategy 1. Using Pop-Ups

Implement pop-ups on your author website to capture emails
from visitors.

Example: Create a pop-up offering a free short story or the first
chapter of your latest book in exchange for an email address.

Exercise:

1.1dentify a freebie you can offer (short story, first chapter, or
exclusive content).

2.Set up a pop-up on your website using a tool like V
Leadpages. L/
3.Write a compelling headline and description for your pop-
up.

4.Complete back-end set up with thank you/download page
and email.

5.Test the pop-up to ensure it functions correctly.

6.Track your results.

Strategy 2. Giveaway Contributor

Participate in or host a giveaway with other authors to attract
new subscribers and readers.

Example: Partner with other indie authors to offer a bundle of
ebooks to those who register for the giveaway.

Exercise:
1.Decide on a giveaway offer (ebook, sighed copy).
2.Find authors to collaborate with and agree on the giveaway
details.
3.Set up the giveaway using your preferred online platform.
4.All authors then promote the giveaway on social media and
through your email list.
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https://try.leadpages.com/tswqzi4sjddd

Strategy 3. Social Media Profiles

Optimize your social media profiles to drive traffic to your
reader magnets and email sign-up page.

Example: Include a link to your email sign-up form in your
Instagram bio, offering a free chapter for new subscribers.

Exercise:
1. Bewew and update your social media profiles to include %
links to your sign-up page.
2.Create a clear and enticing call-to-action for your bio.
3.Post regularly about your freebie to encourage followers to

sign up.
Strategy 4. Facebook Group Promo

Use Facebook groups to promote your reader magnets with
permission.

Example: Join Facebook groups for indie authors and share your
free writing tips ebook during promo days.

Exercise:
1.Join 5-10 relevant Facebook groups for indie authors. pyovew
2.Note the group's rules for promotions. —
3.Create a promotional post for your freebie and schedule it e
according to the group's guidelines. =
4.Engage with group members to build relationships and —
credibility. —
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Strategy 5. Your Own Facebook Group

Create and manage your own Facebook group to build a
community and share your reader magnets.

Example: Start a group for readers of your genre and offer
exclusive content and giveaways to members.

Exercise:

1.Create a Facebook group focused on your genre or niche.

2.Promote the group to your existing audience and on social
media.

3.Post regularly with engaging content and free offers to
encourage sign-ups.

4.Host live sessions or Q&As to interact with group members
(optional).

Strategy 6. Asking for Referrals

Encourage your existing subscribers and followers to refer
others to your email list.

Example: Offer a free ebook or a chance to win a prize for every
new subscriber referred by an existing subscriber.

Exercise:

1.Draft an email and social post to your current subscribers
and followers asking for referrals.

2.Create a referral program with clear incentives.

3.Track referrals using your preferred referral or affiliate
tracking program.

4.Send thank-you emails or rewards to subscribers who refer
others.
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Strategy 7. Podcast Interviews

Be a guest on podcasts to reach new audiences and promote
your reader magnets/email list.

Example: Appear on a podcast about your upcoming release
Exercise: ( (
1.Research and make a list of podcasts that align with your O(Z ——(
niche.
2.Craft a pitch email and send it to podcast hosts.
3.Prepare talking points and a reader magnet to mention
during the interview.
4.Share the podcast episode with your audience and track new
sign-ups.

Strategy 8. Host Your Own Podcast

Start your own podcast to share your writing life with your
readers and potential readers.

Example: Host a weekly show where you talk about your writing
process and your journey as a writer.

Exercise:
1.Plan your podcast format and episode topics.
2.Record and edit your first few episodes.
3.Create a website or page for your podcast with a sign-up
form.
4.Promote your podcast on social media and to your email list.
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Strategy 9. Use Reader Magnets

Create compelling reader magnets to entice readers to join
your email list.

Example: Offer a free chapter, side story, character sketch, or
map of your story’s world that your readers’ would enjoy.

Exercise:

1.Brainstorm ideas for reader magnets that your audience
would find valuable.

2.Create the reader magnet using tools like Canva or Google
Docs.

3.Design a landing opt-in page to offer the reader magnet in
exchange for an email address.

4.Promote the lead magnet on your website and social
media consistently.

Strategy 10. Virtual Book Tours

Participate in or organize virtual book tours to reach new
readers and collect email addresses.

Example: Host a virtual book tour for your latest release and
offer a free chapter or short story to attendees.

Exercise:

1.Plan your virtual book tour dates and stops.

2.Contact book bloggers and influencers to participate in
your tour.

3.Create promotional materials and a sign-up form for
attendees.

4.Follow up with attendees and encourage them to join your
email list.
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Strategy 11. Book Giveaways

Host book giveaways on platforms like Goodreads or your
website to attract new subscribers.

Example: Offer a signed copy of your latest book to one lucky
winner who joins your email list.

Exercise:

1.Decide on the prize for your giveaway (sighed book, ebook
bundle).

2.Set up the giveaway on a platform like Goodreads or your
website.

3.Promote the giveaway on social media and through your
email list.

4.Announce the winner and add new subscribers to your
email list.

Strategy 12. Book Club Partnerships

Partner with book clubs to offer exclusive content and
promotions to their members.

Example: Provide a free discussion guide and bonus content
for book clubs that read your book.

Exercise:

1.1dentify book clubs that would be interested in your genre.

2.Reach out to book club organizers with a collaboration
proposal.

3.Create exclusive content or offers for book club members.

4.Promote the partnership on social media and your email
list.
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Strategy 13. Author Collaborations

Collaborate with other authors on joint projects, such as
anthologies or cross-promotions.

Example: Team up with several authors to create an

anthology of short stories and offer it as a free download. Tb
Exercise:
1.1dentify authors who write in your genre and share a ]
similar audience. = /

2.Propose a collaboration project and outline the details.

3.Create and promote the collaborative project together.

4.Share the project with your email lists and track new
subscribers.

Strategy 14. Online Reader Communities

Engage with online communities and forums related to your
genre to promote your reader magnets.

Example: Participate in discussions and share your reader

magnet when relevant. \_g

Exercise:
1.Join online reader communities and forums related to
your genre.
2.Engage in discussions.
3.Share your reader magnet in relevant threads or posts.
4.Track the impact on your email list and adjust your
strategy as needed.
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Strategy 15. Book Snheak Peeks

Strategy: Offer exclusive sneak peeks of upcoming books to
entice readers to join your email list.

Example: Provide the first two chapters of your upcoming book
exclusively to your email subscribers.

Exercise:
1.Select an engaging excerpt from your upcoming book.
2.Create a landing page offering the sneak peek in exchange
for an email address.
3.Promote the sneak peek on social media and your website.
4.Track new subscribers and engage with them through
follow-up emails.

Strategy 16. Book Trailers

Create an engaging book trailer and offer additional exclusive
content to viewers who join your email list.

Example: Share a book trailer on YouTube and include a link to
sign up for exclusive behind-the-scenes content.

Exercise:
1.Create a compelling book trailer using tools like Canva or
Animoto.
2.Upload the trailer to YouTube and other video platforms.
3.Add a call-to-action in the video description with a link to
your sign-up page.
4.Promote the trailer on social media and track the sign-ups.
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Strategy 17. Patreon or Subscription Sites

Strategy: Use platforms like Patreon to offer exclusive content
and build a community of dedicated fans who also join your
email list.

Example: Offer patrons exclusive short stories, early access to
new releases, and other perks in exchange for their support and
email address.

Exercise:
1.Set up a Patreon page with different membership tiers.
2.Create exclusive content for your patrons (e.g., short stories,
behind-the-scenes updates).
3.Encourage patrons to join your email list for additional perks
and updates.

4.Promote your Patreon page on social media and your
website.

Strategy 18. Online Book Clubs or Read-Alongs

Strategy: Host an online book club or read-along to engage
readers and collect email addresses.

Example: Organize a monthly book club where you discuss your
book or other books in your genre, and offer exclusive content to
participants who join your email list.

Exercise:
1.Plan the details of your online book club or read-along (e.g.,
schedule, format, book selections).

2.Create a sign-up page for participants to join with their email
addresses.

3.Promote the book club on social media, your website, and
through your email list.

4.Host regular discussions and send follow-up emails with
exclusive content and updates.
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Strategy 19. Interactive Quizzes

Strategy: Create fun and engaging quizzes related to your books
or genre to attract new subscribers.

S
Example: Develop a quiz like "Which Character from My Fantasy =
Series Are You?" and offer quiz results in exchange for an email ———
address. —
——
=
Exercise: ——
1.Use a tool like Typeform to create an engaging quiz.
2.Add a call-to-action at the end of the quiz for participants to
enter their email to receive their results.
3.Promote the quiz on social media and your website.
4.Track new subscribers and follow up with personalized
content based on their quiz results.
Strategy 20. Seasonal Promotions
Strategy: Leverage holidays and special occasions to run themed
promotions and grow your email list.
Example: Run a Halloween-themed promotion offering a spooky
short story collection for new subscribers.
N
Exercise: -
1.Plan a promotional calendar around major holidays and =] I
special occasions. |

2.Create themed reader magnets and landing opt-in pages for
each promotion.

3.Promote each seasonal promotion on social media and your
website.

4.Track the effectiveness of each promotion and adjust your
strategies accordingly.
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Strategy 21. Book Promotion Websites

Submit your book to popular book promotion sites like BookBub,
Freebooksy, and Book Gorilla. These platforms have large
subscriber bases and can significantly boost your visibility.

Example: Submitting your book to BookBub for a featured deal.

Exercise:

1.ldentify popular book promotion websites like BookBub,
Freebooksy, and Book Gorilla.

2.Decide on the platform that best fits your book's genre and
target audience.

3.Ensure your book has an eye-catching cover, a compelling blurb,
and good reviews.

4.Submit your book and follow their process.

5.0nce approved, your book will be featured in the site’s
newsletter and on their website.

6.Monitor sales and downloads during and after the promotion to
gauge its effectiveness.

Strategy 22. Discount Campaigns

Offer limited-time discounts or free promotions to attract new
readers and generate reviews.

Example: Running a limited-time discount on Amazon Kindle.

Exercise:

1.Use platforms like Amazon Kindle, Barnes & Noble, or
Smashwords.

2.Schedule the discount by following their process.

3.Promote the discount on your social media, website, and email
newsletter.

4.Track sales and downloads during the discount period to assess
its impact.

5.After the campaign, engage with new readers to encourage
reviews and feedback.

©OMIFA | All Rights Reserved



Strategy 23. Attend Events and Workshops

Participate in literary festivals, book fairs, and author panels.
Networking at these events can help you build relationships with
readers, other authors, and industry professionals.

Example: Participating in a local literary festival.

Exercise:

1.Look for upcoming literary festivals, book fairs, and writing
workshops in your area or online.

2.Apply or register for the event.

3. Prepare a pitch, business cards, and promotional materials like
bookmarks or postcards. Bring copies of your books for sale or
giveaway.

4.Engage with attendees, other authors, and industry
professionals. Exchange contact information and follow up after
the event.

5.Share your experience on social media to reach a wider
audience.

6.After the event, connect with new contacts and thank them for
their time and interest.

Strategy 24: Run Pay-Per-Click Ads
Example: Running a Facebook ad campaign for your latest book.

Exercise
1.Choose a platform like Facebook Ads or Amazon Ads.
2.Learn how to create an ad campaign in your chosen platform
3.Launch your ad campaign and monitor its performance.
4. After the campaign ends, review the performance metrics to
understand its effectiveness and plan future ad campaigns.
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Growing your email list is essential for building a successful
indie author career. By implementing these strategies and
completing the exercises, you'll be well on your way to
creating a robust and engaged email list. Keep
experimenting with different approaches and refining your
techniques to find what works best for you!

For more, be sure to check out
OMIFA ~ Online Marketing for Indie Fiction Authors
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